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Introduction

Spring hasarrived, judging by the number of touriststhat
have appearedin the streets.Phil hasan hour free before
his next lesson.Picking out a nice cafZ,he choosesa
window table and orders a coffee. After spending a few
minutes people-watching, he startsto think about the
lessonheOust come out of: his first classwith a new group
of studentsat the central offices of a pharmaceutical
company. Half the lessonwas spentin an informal chat
basedon the needsanalysis,and there seemto be some
potential problems. Phil opens his briefcaseand takesout
his notes.

Jean Claude Duval, Purchasing Manager. Pre-int. Has
been studying English for OmanyearsOUses English at
work most days in e-mails and phone calls to suppliers,
though these tend to follow the same pattern most of
the time. Also has occasional face-to-face meetings:
wants to improve general communication for these.
Has difficulty just chatting during breaks in meetings or
over lunch.

Anton Brun, IT Systems Manager. Int. Three yearsO
English at school. Doesn®currently use English at work
but thinks it will be OQusefufor the futureOMainly
interested in social English. Fairly fluent, but some
grammar problems.

Marie NSelle Rousillon, Chief Financial Officer. Pre-int.
Studied English at school and university, but didn®use
it for years. Has now had to start using English regularly
in monthly meetings with the new American
shareholders and feels OcompletelylostO And it isn®just
the meetings Bsays she goes to hide in her office
during breaks to avoid having to engage in any
conversation. Also receives occasional phone calls,
mainly to check financial information, but her bilingual
secretary deals with e-mails.

Phil knows the company well. ThereOro way he can move
Anton to another group at a higher level: the other classes
are all in the researchlabs outside the city. And, anyway,
AntonOsvarmth and interestin people helped the group to
gel and work more productively together. But will he get
bored working at a lower level?Aslong asthe topics are
interesting enough, perhaps heOlstay focused. And Phil
could give him extra grammarand vocabulary work, which
heOdeally benefit from.

Marie N3elleOsieedsare certainly the most urgent, but
alsothe most specialised,and will probably involve lexis
the others have no need for. Still, terminology is probably
not her main problem. The real challengeis coping with
complex interactions. The skills she needsBgetting her
point of view across,understandingdifferent opinions,
dealing with telephone calls, handling social situationsB
are useful for just about everyone.

JeanClaudeOmostimmediate need is probably to
develop self-confidence.Lots of taskswith concrete
outcomes, guided conversationon different topics and
vocabulary building activitieswould suit him.

As he thinks things through, Phil beginsto feel more
confident. Now, what about writing skills?

In Companyis MacmillanOskills-basedBusinessEnglish
series,aimed at professional,adult learners seekingto realise
their full potential asspeakersof Englishat work Bboth in
and out of the office Band in social settings.It aimsto

provide learnerswith the languageand skills they need using
motivating and engaging material. Authentic and realistic
businessstoriesand situationsform the basisfor texts,
dialoguesand speakingactivities.

In Company Pre-intermediate takes studentsthrough twenty
progressivelymore challenging units which include
describing your work and company, obtaining and sharing
information, networking and travelling on business.The
coursereflectsthe need for studentsat this level to develop
their grammaticalcompetence,increasetheir lexical range
and, above all, acquire strategiesto communicate effectively
in both professionaland social situations.

Ten key observationson the teaching of Englishto
professionallearnersunderpin the course:
1 Professionalslike to be regularly reminded why they are
studying and whatO#n it for them.
2 They are usedto goal-settingand time constraintsand tend
to welcome a fairly fastpace.
3 They are motivated by topics which directly relate to their
own personalexperiences.
4 They expectto seean immediate, practical payoff of some
kind at the end of eachlesson.
5 Itis English,not business,they have come to you for help
with (but see7).
6 They want to be able to actually do businesswith their
Englishrather than just talk about it.
7 They appreciatetexts and taskswhich reflect what they
haveto do in their job.
8 They also appreciatetexts and taskswhich allow them to
escapewhat they haveto do in their job.
9 They donOtegard having fun asincompatible with Oserious
learningbut seel and 4).
10 They like to seean overall plan and method behind the
classeghey attend.

In Company Pre-intermediate is a practical coursein how to
do businessin English. With target languageselectively
introduced on a need-to-know basis,eachunit is a fasttrack
to competencein a particular businessskill. Recognisingthat
people need more than just phraselists and useful language
boxesto operate effectively in real-life businesssituations,
eachunit provides a substantialamount of guided skills work
to give studentsthe chanceto fully assimilatethe target
languageand Omakait their ownObefore going on to tackle
fluency activities.

Topics and skills developed at this level include:
describing your work and company
using the telephone
discussingpros and cons

making comparisons

telling anecdotes

writing e-mailsand reports
obtaining and giving information
dealing with social situations
making requests
discussingconsequences

making plans
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In Company Pre-inter mediate tapsinto students@motions,
with the assumptionthat by focusing on areaswhi :
some human interestor twist, they.a
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classroomis an artificial environmentin which imagination
and fantasyplay an essentialrole. Whilst learnersO
backgroundsand needsmust be respected,what happensin
the classroomdoesnOnecessarilyhave to be a rehearsalfor
real life. It is unlikely that studentswill haveto usetheir
Englishin a situationin which they are approachedby an
executive headhunter (Unit 11, page 53), or discoverthat a
job candidateis a fraud (Unit 14, page 65). Yet situationslike
thesehave a dramaticimpact which makesthe target
languagememorable.

In Company Pre-intermediate containsfour types of unit:
Conversationskills, Work issues Connecting and Company
life.

Acquiring communication strategiesfor a variety of work-
related and social contextsis the main emphasisof these
units. Functional languageis presentedand practisedthrough
dialogues.Thereis somelexical input but no grammarfocus
in theseunits.

Theseunits are built around themeswhich are common to all
working situationssuch aswork-related stress time
management,office gossip, businesstravel and working from
home. The approachtaken is designedto bring thesetopics
to life. For example, in Unit 14 Hiring and firing , the themes
of sackingand labour conflicts have been included because
topics like theseare likely to generatestrong opinion and
interestin the classroom.

The focus of theseunits is the world of communication and
travel. Particularimportance hasbeen given to the Internet
and the role of information technology in present-day
businesspractice. Not only doesthis reflect the reality of the
IT revolution in the workplace over recentyears,but it also
gives studentsthe opportunity to look at the conventions and
languageof this world.

Theseunits include tensework to enable learnersto discuss
their routines, pastexperiences,achievementsand future
plansin relation to their work and their company. Students
are also encouragedto think outside the realmsof their own
experience and usetheir imagination, for example, by
inventing their own dot.com (Unit 1, page 9) or writing a
report on a company with problems (Unit 10, page 48).

Categorisingthe units in this way helps teachersto identify
more easily areaswhich are of interestto their students.lt
also helps studentsto keep track of the progressthey are
making.

In Company Pre-intermediate devotesa lot of attention to
lexis, which is presentedthrough both written and recorded
texts. Studentsare encouragedto take note of common
collocations and word building, and this is reinforced by the
optional Lexislinks (at the back of the StudentOBook),
which can either be setfor homework or made the basisof
vocabulary-building lessons.

Introduction

At pre-intermediate level, although studentshave met some
of the major structurespreviously, they are meeting others for
the first time. The approachin In CompanyPre-intermediate
is to highlight the grammarasit naturally emergesin the
activities. Meaningand concept are made clear through
context and example, and provision is made for adequate
controlled practice before studentsattemptto usethe
languagein a more ambitious context. Throughout the
course, thereis a strong, progressivegrammarsyllabus, which
learners particularly appreciateat this level. This is backed up
by fifteen Grammarlinks (at the back of the Student®Book),
cross-linkedto the fifteen main skills-basedunits, which
provide more explicit explanation and practice exercises.

For pre-intermediate students,the most appreciatedparts of
the lessonare often those momentswhen they are askedto
produce stretchesof accurateEnglishin a controlled context.
In Company Pre-intermediate placesspecialemphasison
controlled practice as part of the build-up for fluency-based
work. For example, studentslisten to a conversationand then
reconstructit from prompts before going on to actout their
own dialogues.

Throughout the course, substantialuseis made of audio
recordingsto input businessexpressionsand grammatical
structures.Indeed, very little of the languagework is not
either presentedor recycledin arecording.

The recordingsfeature both native and non-native speaker
accents,providing the studentswith extensiveexposureto
real spoken English. There is frequently an element of
humour in the recordingswhich, besidesentertaining the
students(and teacher!),motivatesthem to listen againfor
things they missedthe first time round. The target languagein
the units is printed in bold in the recordings (provided at the
back of the StudentOBook and in the TeacherOBook with
the accompanyinglessonnotes).

Distinguish between different types of listening skills practice.

The exercisesare initially task-basedactivitieswhich focus on

comprehension.However, it is alsoimportant to give learners

the opportunity to listen to texts againin a more detailed

way. In other words, having understood what was said, you

should then give some attention to how things are said. Try

the following intensive listening techniques:

¥ allow the studentsto listen to the recording againin a
relaxed way while they follow the script at the back of the
StudentOBook.

¥ pausethe recording after questionsfor studentsto recall or
predict the response(if they write thesedown asthey go,
you can askthem to recall the questionsaswell at the
end).

¥ pausethe recording after responsesto questionsand ask
studentsto think of other possible responses.

¥ pausethe recording in the middle of lexical chunks
(collocations, fixed expressions)for studentsto complete
them either orally or by writing them down.
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¥ askstudentsto write down arecording asyou play it, line In order to avoid learner and teacherfrustration, sufficient
by line. If they missa word, encouragestudentsto look at preparation for both types of activity is essential,and it may
the words around it and imagine what could go in the gap. | sometimesbe advisableto carry out the actualfluency activity
Ask studentsto compare their transcriptsto the original. in a subsequentlessonto ensureplenty of time for
Focuson common errors and spelling problems. preparation and feedback.
¥ ask studentsto listen to a conversationand repeatline by
line. Then build up the conversationon the board using
word prompts. Ask studentsto re-createthe conversation ) . ) - )
from the prompts. Ir? this book ypuOIfmd comprehenglveteacherOsoteswhlch
¥ looking atthe recording line by line, askstudentsto Oplay®| 9ive anoverview of eachunit, detailed procedural

eachline in their headswithout actually speaking,and
then listen and compareto how it actually sounds.

The reading textsin In Company Pre-inter mediate have been
chosento involve, entertain and provoke studentsinto lively
discussion,aswell asto contextualisekey target vocabulary.
Squeezinga text completely dry of all useful languageusually
demotivatesa class,but many of the longer textsin In
Company Pre-intermediate are informationally and lexically
rich and can usefully be revisited.

Try some of the following:

instructions for all the exercisesand an OliouOreshort of
timeGection at the end of eachunit. Theseare interleaved
with the Student®Book pagesand contain the recordings
scriptswhich relate to the StudentOBook page opposite. The
Student®Book pagesthemselvesare faded slightly so that the
overprinted answerkey standsout clearly, helping teachersto
locate the answerseasily. Suggestedanswersfor longer tasks
are provided in the teacherOsotes. The Grammarand Lexis
links pagesmay be photocopied and given to studentsto
check their answers.

The book also featuresa Resourcematerialssection
containing thirty photocopiable worksheetswhich extend
and/or revise elementsin the StudentOBook. Thesewere
written by nine practising businessEnglishteachersand
provide approximately twenty extra hours of materialto

¥ ask studentsto seteachother questionson the text. supplementthe StudentOBook.

¥ askstudentssetyou questionson the text, and vice versa.

¥ give studentsseveralfigures from the text and askthem to
recall the context in which they were mentioned. ¥ Avoid sayingOLet@gn to page EOwhen startinga new

¥ readthe text aloud but slur certain words/phrasesand get lesson.Insteadtry to generateinterestin the subjectmatter
studentsto askfor repetition/clarification. while studentsstill have their books closed.

¥ give studentsthe first half of 8D10collocationsandatime | y Aways do the first item of an exercisewith the whole class
limit in which to searchfor the collocatesin the text. to make sure that studentsknow what they have to do.

¥ give studentsa setof miscollocatesand askthemto correct | y \when doing written exercisesin pairs, donOtet students
them by referring to the text. ' write to begin with. Thiswill encouragethem to speakand

¥ read out the text pausingin the middle of collocations/ to remembertheir answersfor a subsequentfeedback
fixed expressions/ idioms for studentsto predict the session.Allow them to write the answersafter the
completions either by shouting out or writing down the feedback so that they have a written record to referto ata
U _ - _ later date.

¥ readout the text pausing at specific vocabularyitemsand | y ysedrills to give studentsthe opportunity to get their
askquestionslike: WhatOthe oppositeof X?WhatOthe tonguesround new language.Most studentsenjoy well-
word we learned the othgrdgy which is like X?.X isa noun: executeddrills (and itOslso a way to pick up a flagging
whatOghe verbform / adjective?X often goeswith the word lesson).
Y: what otherwordscan gowith Y?Giveme another ¥ Sudents sometimescomplain about not being corrected
sentenceusing X. o enough, but rarely about being corrected too much.

¥ askstudentsto read the text aloud asa pronunciation ¥ Always revise something from a previous classduring the
exercise.DonOtook at the text yourself asthey read: this lesson.
will force you to concentrateon the comprehensibility of ¥ Arrangeyour classroomto suit your class.In small classes,
their output. Ask them to do this in pairs. make sure studentssit near you.

¥ write key words on the board relating to the main ideasin ¥ Avoid asking questionswhich areimpossible to answer.

the text and ask studentsto reconstructthe text orally.

For example, for studentsto answer OWhatloes X mean?0
often requires more complicated languagethan youOre
actually trying to teach.

¥ Planyour lessonbackwards.Decide what you want the

In Company Pre-intermediate includes two types of fluency
activity which draw on both the specific languagepresented
in a unit and the wider linguistic resourcesof the students.
Theseare:
¥ roleplays and simulations, where the studentsare given a
scenarioand perhaps somekind of Opersonagendal.
¥ Oframeworkéxtivities, where the studentsdecide on the Simon Clarke
content for an interview, report or phone call and the
Student®Book provides them with a linguistic framework ULz
to help deliver that information. (with thanksto Mark Powell)

studentsto be doing at the end of the lessonand work out
how to getthere.

¥ Keep anote of ad-hocitemswhich crop up and critical
mistakesthat studentsmake. Usetheseasthe basisfor
informal revision and warm-up activities.
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1 Selling your company

First salesman: | made some very valuable contacts today
Second salesman: | didn't get any orders eithar. Anon

i

The words on the left are from a business presentation. Match them to the

definitions on the right.
websie money yvou spend on rent, equipment, salaries, el
notential market companies who pul money into new businesscs
AVeTage people who you can sell 1o
pay someone 10 do g job
investment a group of web pages on the Internet
ermploy publicity you send (o people’s homes by post

direct mail campaign money vou need o establish or expand a business

d
b
Cc
d coss
e
f
g
h
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venture capitalises the sum of, lor example, ten ditferent numbers

elevator pitch: & divided by ten
E }

cancise, carafully i . ’ : . h ) ] " i . f !

plarmed description al5|b|3|c|8|d 1| & 71t14|g|6|/h| 2

about your comgany thal ' - .

wour mather could

undeestand i the time i 2 Use the words in 1o talk about an ides for 2 new business.
e 10 e o

E_Tr:m? I,c..,:;,_:_.i:__,n;e._.mm For example: Willions of people are learning English, The potential market [o

pitch is less than 60 the new electronic dictionary is enormons

seconds [ong.

Read this extract from the web page of a venture capitalist

IEhEﬂ.'ﬂu-F.r-huI-iu:ﬂ

| & = . < . 3 2 5
Thm

B i I L
e B Ftwsh  Sewch Pacries e Wad

:MPH-| [ —————

Present your business idea in 60 seconds or less.

W invite you to make your elevator pitch to Jon Cay, technology analyst

at netinvest.org, tha Internet iInvestment boutique.

a What exactly do vou do? [
b \What is your previous expenenca’ “{r
¢ \What is your competitive advantage?
d ‘What is your futura ’/‘1 d
potential/potential market? =
How succassiul ara you? g’:
f  How much money do

vou nead?

Call 555 875 4476 during The Investment Hour, Saturdays from 6-7 pm

1 Szlling vour company



Teacher® Notes

Company life 1 Se”ing yOur COmpany

This unit is about promoting a company (or a business
idea) to potential investors. Students look at some useful
vocabulary from a business presentation and then read
an extract from the web page of a venture capitalist. Then
they listen to a pitch by a businessman who is keen to
find investors for his business and read a report on this
company, written by a business analyst. They comment
on what they think about the business idea and then
examine the tenses used in the report.

Work on collocations which are useful when talking about
companies and investment follows and students use
these to complete sentences. An amusing web page from
an imaginary dog food company with an innovative
approach to sales provides a fun reading text and
practice in making sentences with some of the
vocabulary from the unit.

In the final section, students think of their own dot.com
start-up company. They work in pairs to make investment
pitches and then write descriptions of each other®
companies.

The grammatical focus is on the Present Simple and
Present Continuous, and the lexical focus is on business
and the Internet.

In this first section, studentsbegin by matching definitions
to some useful words which they will encounterin this unit.
They alsolook at the website of a venture capitalistwhich
invites people to make an OelevatopitchPa quick
presentationof their company that can be understoodin the
time it takesto ride up an elevator (or lift in British English).

Warm-up

Particularlyif this is a new classand studentsare unknown
to you and to eachother, you might like to begin by finding
out what type of company each studentworks for. If they
all work for the samecompany, askthem to saywhat it is
that they do for the company. If they are not yet employed,
askwhat kind of businessthey hope to getinto.

Studentsdo the matchingindividually at first and then
comparetheir answersin pairs.

Give studentsplenty of time to formulate sentences
using the words in exercisel.

Focusstudents@ttention on the definition for elevator
pitch before they read the text on the web page. Ask
them to brainstorm the kinds of information that they
think should be included in an elevator pitch. Remind
them that they only have 60 secondsfor the pitch!

If you havetime, you might like to ask studentsif they
know of any other meaningsof the word pitch (to throw
something, such asa ball; the ground where sportssuch
asfootball, rugby, cricket and hockey are played). The
term may have come from the fact that the person doing
the pitching is in a way throwing their presentationto
someoneelsein the hope that they will catchit or pick
it up and acton it.

Give studentstime to read the web page and askthem
whether the questionson it will produce the kind of
information they suggestedearlier should be included
in an elevator pitch.

{1 Selling your company T4 >




Teacher® Notes

It may not be immediately obvious from the pictures
what Nick Jenkins®usinessis, so encouragestudentsto
come up with arange of ideas. Write them on the board,
but do not confirm or deny anything at this stage.

Studentsattemptto complete the text before they listen
to the recording. Allow them to compare and discuss
their answersin pairs or small groups before you play
the recording for them to check.

B 11 Play the recording for the first time justto
establishthe answerto the questionin exercise4. (He
runs an on-line greeting card company.) Then play it
againfor them to complete the answersto the questions.

Ask studentsif they have they ever used a company like
NickOsr if they have ever receivedan on-line card.
DonOtsk them what they think of his businessidea yet
becausethis will be discussedin exercise?.

& 11

Hello, my name s Nick Jenkins,and the
name of my company is Moonpig. We
operate a website that allows usersto select
and personalisegreetingscards,which we
print and post within 24 hours. Customers
can choosefrom more than 650 cardsand
can customisethe captionson the cover as
well asthe greeting.

| have an MBA and previous experience
settingup sugarand grain trading operations
in the former SovietUnion. | employ 12
people at Moonpig.

Our competitive advantageis that this is one
of the few timesthat you can buy something
from the Internet thatOactually better than a
similar product that you can buy in a shop.
We have a £750,000digital printing system
that allows us to print and laminate cards.
Our running costsare low and we are
making a profit of £1.20on eachcard sold,
which is a margin of 60%.

Our potential market is enormous. 92%of
the British population buy an averageof 12
cardseachayear. The greetingscard
businessis worth more than £1 billion a year
in the UK and £10billion worldwide.

WeOreery successful At the moment we
have 15,000registeredusers.Our turnover is
increasingby 50%a month and we are
expecting to be profitable within six months.
Our targetis to get 300,000customersin the
UK and 750,000worldwide in five years.
We are looking for between two million and
three million pounds of investmentto
finance marketing in the UK and the US.Our
direct mail campaignsare proving
particularly successfuland | am talking to
venture capitalistsin the USabout setting up
awebsite there.
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Weoperate a websitethat allowsusersto selectand personalise
greetings cards, whichwe print and post within 24 hours.

| havean MBA and previousexperiencesetting up sugarand grain
trading operationsin the former Soviet Union.

Our productis somethingyou canbuy from the Internet that is
actually better than a similar product you canbuy from a shop.
The92%of the British populationwhobuy around12cardsa year plus
the worldwidegreetings card market, worth £10 billion.
Wehavel5,000 registered usersand our turnover is increasingby
50% a month.Weexpectto be profitable within 6 months.
Betweentwo and three million pounds.

24
650
»
£750,000
£120 60%
92%
£1 hillion
55,000
50%
300,000
750,000

£2 millionand £3 million



havea company run a company

havea business run a business
havea website set upa company
havepreviousexperience set up a business
hire staff set up a website

set up a website

hire staff
runs a company
does
havepreviousexperience




Ask studentsto discussthis questionin pairs or groups
and get feedbackfrom them on their own ideasbefore
they turn to page 124to read what Jon Day thought.
Then askthem to report back to the classon whether
they agreedwith him or not.

Allow studentsto work in pairsto complete the chart.

Direct students@ttention to the Grammarlink on page 94
where they will find more information about the usesof
the PresentSimple and PresentContinuous and practice
exercisesto help them usethesetensescorrectly.

Other examplesfrom the text that studentscould add to the
chartare asfollows:

Moonpig operatesa websitethat allows usersto E
(PresentSimple; Stablesituation)

Thefounder, Nick Jenkins,hasan MBAand previous
experienceE
(PresentSimple; Stablesituation)

He saystheir competitiveadvantageis that E
(PresentSimple; Stablesituation)

Theyhavea £750,000 digital printing system
(PresentSimple; Stablesituation)

Theirrunning costsarelow and they make a profit of E
(PresentSimple; Stablesituation)

Their potential market is enormous.
(PresentSimple; Stablesituation)

Thegreetingscard businesss worth E
(PresentSimple; Stablesituation)

Atthe momentthey have 15,000 usersE
(PresentSimple; Stablesituation)

E and moreand more peopleareregisteringeachmonth.
(PresentContinuous; Situation of change)

E theyareexpectingto be profitable within six months.
(PresentContinuous; Current situation/activity)

Their targetis to get300,000 customersin the UKE
(PresentSimple; Stablesituation)

Their directmails campaignsare proving very successfuE
(PresentContinuous; Current situation/activity)

E and theyaretalking to venture capitalistsin the USE
(PresentContinuous; Current situation/activity)

Teacher® Notes

In this section, studentsdo more work on the kind of
vocabularywhich can be usedto talk about companiesand
the businessthey engagein. They look at somecommon
collocations, using them to complete sentencesand then
practiseword building and using the correct form of a word
in a sentence.

1 You could do this asa team gamewith teamscompeting
to find asmany different combinations as possible. Have
the teamsread their collocations out to the classso that
everyone getsa chanceto hearthem. Teamscould
challengeeachother to produce a sentenceif they
disagreewith any of the combinations suggested.

2 To make this more interactive and to check the answers,
you could ask one studentto read out the sentencestem
and another studentto provide the missingcollocation.

3 Usingthesecollocationsin sentencesof their own will
help to give studentsa context for them, which may
make it easierto memorisethem. Have studentsread
their sentencesto the classand make sure that a new
sentenceis provided for eachcollocation.

4 Studentsoften think that it is sufficient to know one form
of aword, and they may make mistakessuch asMy
businesss succeed Emphasisethe importance of using
words in their correctform. When studentslearn a new
word, it is a good idea for them to write it down together
with its other forms. From time to time, give them an
adjectiveand askthem what the noun form is, or vice
versa.This recyclesvocabulary and is a good way of
improving the accuracyof their vocabulary use.

Direct students@ttention to the Lexislink on page 95
where they will find a practice exercisewith more useful
words connectedto running a business,and a crossword
using computer and Internet-relatedvocabulary, which
will be a useful follow-up for the next section.
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Teacher® Notes

In this section, studentswill read the web page of
betterdogfood.com,a company which claimsto ensurea
thriving market for its product by supplying people with
hungry dogs and then selling dog food to them! The web
pageis usedto practisevocabularyrelatedto computersand
the Internet, aswell asanother example of a company pitch.

Warm-up

Ask studentsto tell the classabout the mostinteresting
websitesthey have ever visited. Encouragethem to say
whose website it was, what the aim of the website was and
why they found it so interesting.
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Give studentsplenty of time to read the web page and
elicit their reactionsto it before they scanthe text to find
the matching words. This site does actually exist, though
of coursethe dogsyou candownload are not real! If you
have accessto computers, studentsmight like to go on-
line and have alook atit. It hasmany amusing pages
which will give them excellent practicein English. You
could even download a classdog or get studentsto work
in teamsto write quiz questionson the site for other
teamsto answer.

When checking the answers,encouragestudentsto
produce their own sentencesusing the words in a
meaningful context.




SUOESS

invest ors
productivity
profitable
financial
capital
download
deliver

expansion

st ock
unrivalled
innovative

chasing
sustain




What exactly do they do? / What do they do exactly?

What kind of competitionis there?

What is their competitiveadvantage?

What is their potential market?

Howdo they get investmentfor the business?

Whoare the peoplébehindthe company?

What previousexperiencelo they have?

Betterdogfood.com

Theygive peopledogsand then sell them dogfood.

Other dogfood suppliers.

Theysupplyhungrydogsso they want food.

Thereis potential for expansiornnto cats.

Theygive investors stock in exchangéor dogs.
Rebeccadargrave, Carl Malamudand Spot.

Rebeccdas designexperienceand a proventrack record for love
of animals.Carl hasa dog.Spot cancodeHTML and optimise
graphics.




Teacher® Notes

2,3 You could check the answersto thesetwo exerciseshy
asking one studentto form a question and nominate
another studentto answerit. Alternatively, check that all
the questionshave been formed first and then ask
studentsto read the web page on page 7 again and write
the answers.
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Teacher® Notes

Your dot.com start-up

In this section, studentsinvent their own company and write
and presenta pitch for it. They then write a description of a
company whose pitch they have listened to.

Warm-up

Brainstorm someideasfor companieswhich could be used
in this section. Studentsmay want to devise humorous ideas
in the style of the betterdogfood site, or they may want to
do something more serious.

Fluency

1 Studentswork in pairsto devisetheir own dot.com start-
up. Give them time to complete all the sectionsof the
first column of the table and to discusshow bestto pitch
their idea. Then they change partners, make their pitch
and listen to their new partnerOgitch, making notes
about this in the second column of the table.

If you havetime, you could get studentsto listento a
variety of pitches around the class,nominate the best
onesthey heard and have a classvote on which is the
most interesting.

2 Studentswrite up their new partnerOsompany using the
framework provided. Encouragethem to refer back to
the betterdogfood.comweb page for help if necessary.

You could display the finished descriptionson the wall to
allow everyonein the classto read them. Asthere should
be two descriptionsof eachcompany, you could put
them side by side so that studentscan comparethe
different treatments.
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If youQ®e short of time

Have students complete exercise 6 on page 5 for
homework and then play the recording again at the
beginning of the next class for them to check their
answers.

The preparation for Your dot.com start-up exercise 1
could be done at home and the pitches made in the
next lesson. Exercise 2 could be set for homework.

Set the Grammar and Lexis links exercises for
homework and check the answers at the beginning
of the next class.
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